
Mondial Assistance UK, Croydon, took £182,194 in
donations – beating last year’s total by £30,000 – the
largest of which was £5,000. More than 120 volunteers

were on duty, treated to food and refreshments donated by
local businesses.

Other events included fancy dress with a children’s
cartoon theme, a break out area with games, face painting,

quiz, giant Connect 4, a raffle (which raised £520). And John
Boyle raised £352 by offering to have his beard shaved off by

the highest bidder.
Clarissa Joshua, corporate social responsibility executive,

said that not only had the call handlers worked had, but so had
many others, including those in marketing and CSR, IT and
trainers. She thanked the local businesses for their donations
and said Mondial expected to raise at least another £700 with
a dress down day and an online silent auction. Next year, she
said, they were aiming to break the £200,000 mark in
donations and pledges on the night.

Pictured - Serge Corel, MD,
taking pledges; Simon Kirby,
marketing manager, serves food and
drinks; Suzi Jones, operations
director, as Cruella de Vil; Mike
Webb, CEO and regional director,
presents a raffle prize.

Call Centre Europe Issue No. 89 Telethon 23

Please turn to page 25 ➲

Staff from T-Mobile, Doxford, and Orange, Darlington, the companies now merged as Everything Everywhere, gathered
at the Orange call centre in Newcastle-upon-Tyne. A total of 134 people handled 2,500 calls, gathering just under £72,000 in donations.

Among fundraising events was a tour by a blues band, Anything Anywhere, formed by senior managers, which made its debut at an “Orange Has Talent”
event last year.

In “Boss on the Spot”, senior managers took part in challenges such as bush tucker trials and served food and drink. And there was a dance competition
called “Strictly Come Prancing with Spots On”.

Pictured - Anything Anywhere comprises, from left: Steve Hall, head of service design, Dave McQueen, head of sales activity management, John
Patterson, head of service design, Tori Love, business CSR, Paul Evans, business CSR, Stu Rutherford, head of service delivery - business, and Ian Semple,
head of service design; bush tucker for Nick Charlton, operations manager, Newcastle; Gary Hagel, director of customer operations, and Peter Maloney, director
of service delivery; and Graeme Fenwick, head of CS and billing, serves at the restaurant counter.

Taking part for the seventh year, RBS,
Greenock, was staffed by more than 150
volunteers. They took over 4,000 calls resulting in
£150,000-worth of donations and pledges, plus
another £1,692 through fund raising activities.

The retail operations director, Mark Smith,
said he was delighted at the hard work staff had
put in to support the appeal and added: “This
event has really become one of the jewels in the
crown of charity involvement for Retail
Operations and I am extremely proud of everyone
involved in this fantastic cause.”

Pictured – from left: Mr Smith, Ru
Hamilton, head of operations strategy,
architecture and change; Kathleen Jones, HR
business partner, Paul McMillan, head of
mortgages, and Erin White, executive Assistant.

CHILDREN IN NEED FEATURE_CallCentre template  19/12/2010  13:50  Page 23


